
16%
Low/No Sugar

10%
Natural

6%
Low Calorie, 
No Chemicals, Sustainable

5%
Body, Low Fat, 
Not/Less Processed, Organic

4%
No Preservatives, Vitamins

48%
Health/Healthier

Respondents Were Allowed To Choose Multiple Answers

Importance of Claims By Generation

Gen Z

Lactose-free

Plant-based proteins

Vegan

Millennials

Protein

Minerals

Plant-based proteins

Lactose-Free

Gen X

Low/no sugar

No artificial add-ins

Low/no sodium

Non GMO

High in Fiber, Prebiotics 
or Whole Grain

Locally grown

No Cholesterol

Probiotics

Baby Boomers

Low/no sugar

No artificial add-ins

Low/no sodium

Non GMO

High in Fiber, Prebiotics
or Whole Grain

Locally grown

No Cholesterol

What Do Consumers Care 
About When It Comes to 
‘Better For You’ Shopping?

Better For
You Claims

What Does ‘Better For You’ Mean?
‘Better For You’ is generally viewed as a healthier choice 
within Food & Beverage products.

What Food & Beverage Claims Are 
Most Important to Consumers?

Claims around protein, low/no 
sugar, natural, no artificial add-ins 
and vitamins are more likely to 
resonate with consumers. 

Protein
39%

Low Sugar/No Sugar
37%

Natural
36%

No Artificial Flavors, Preservatives, Sweeteners, Fillers
35%

Vitamins
35%

Low Sodium/No Sodium
30%

High in Fiber, Prebiotic, Whole Grain
30%

Organic
28%

Clean
27%

Non-GMO
27%

Low Fat/No Fat
27%

Locally Grown
26%

No Cholesterol
23%

Minerals
22%

Omega-3
21%

Probiotic
20%

Health Claims, Specific Health Condition
19%

Plant-Based Protein
15%

No Allergens
14%

Lactose-Free
13%

What Elements Impact Consumers’ Food 
and Beverage Shopping Decisions? 

Consumers also consider Health and Value of equal importance 
to each other when shopping

of consumers are reading the ingredient label 
and taking the information into consideration 

56%

Ingredient Label Value Health Environment

47%48% 40%56%

24%

32%

20%

28%

19%

28%

16%

24%

Strongly Agree

Agree

Taste and flavors are overall the most important factors 
when shopping for food and beverage products.

Taste/Flavors
67%

Quality of Ingredients
51%

Previous Experience with the Brand/Product
49%

Brand Reputation
41%

Available At Convenient Location In-Store/At Favorite Store
41%

Wanted to Try Something New/Different
39%

Health or Dietary Considerations
35%

Recommendations From Friends/Family
34%

Among consumers who choose
healthy products, quality of
ingredients gains importance
versus taste considerations.

Purchasing of ‘Better For You’ 
Products Is Widely Accepted

Purchased, But Not In the Past Month

Considered Purchasing, But Never Purchased

Do Not Buy/Have Not Considered Buying

10% 7% 17%

of consumers are purchasing 
‘Better For You’ Products65%
42%
Most Products Purchased 
Are ‘Better For You’

23%
Some Products Purchased 
Are ‘Better For You’

About GutCheck
We pioneered agile audience intelligence to provide clients with multi-layered, actionable 
insights that enable them to accelerate time to market and compete with disruptive brands 
that steal share. Our technology-enabled solutions and experts use a connected data 
approach to deeply profile specific audiences, helping clients activate successful 
consumer-centric strategies. For more information visit: gutcheckit.com

Find us on social media:

GutCheck is a registered trademark of Brainyak, Inc. Various trademarks held by their respective owners. 

Reach out and schedule a meeting to get additional insights from our 
survey of more than 7,000 F&B shoppers, including valuable info on 
generational differences.

CONTACT US

Study Details

Online Interviews  //  7,000 Respondents  //  
Sample Balanced By Gender, Age and Region 

https://resource.gutcheckit.com/clean-label-video-contact-us
https://www.gutcheckit.com/
https://twitter.com/gutcheckit
https://www.facebook.com/GutCheckIt/
https://www.linkedin.com/company/gutcheck/



