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Organic Categories Purchased
Among shoppers who purchase organic foods, these 
are the categories they purchase most frequently in 

the organic category.

Grocery Categories
Purchased Online

Men, Millennials, those living in urban conditions, and 
those with children currently purchase a greater variety 

of these grocery food items online.

frequently purchase organic food in the 
Fruit, Dairy, Bakery, and Soup categories

About GutCheck
We pioneered agile market research to provide our clients with actionable answers and insights, globally, at the 
speed of their business. Our team of full-service agile research experts—experienced in multiple industries and 
tried-and-true methodologies, not just agile ones—uses our online qualitative and quantitative platform to help 
clients make more confident business decisions by connecting them with their target consumers more often and 
earlier on in development. For more information: https://gutcheckit.com.

This data was compiled from multiple studies 
conducted in the U.S. by GutCheck from 2016 to 2017. Find us on social media:

Grocery Channels 
Consumers Frequent

Other
1%

Online Grocery Retailer
2%

Natural Food Store
(i.e. Whole Foods Market, Vitamin Cottage)

7%

Club Store
(i.e. Sam’s Club, Costco, BJ’s)

11%

Mass Merchandiser
(i.e. Walmart, Target)

29% Supermarket
50%

The primary channel for grocery shopping is usually a 
supermarket, but some do choose club stores or natural 

food stores as their primary grocery provider.

Specific Stores 
Shopped by Consumers

Kroger55%

Walmart 
Supercenter69%

Costco36%

Albertsons21%

Sam’s Club37%

Safeway24%

Trader Joe’s26%

Whole Foods33%

96%

Fresh Fruit

MOST POPULAR
Bottled Beverages

Purchased

MOST POPULAR
S n a c k  F o o d s

Purchased

Growing Categories
at Grocery Stores

https://twitter.com/gutcheckit
https://www.facebook.com/GutCheckIt/
https://www.linkedin.com/company-beta/1197649/

