
eCommerce And 
Fitness / Athletic Gear 
& Equipment
How Are Consumers Shopping For 
Their Fitness Needs Online?

Purchasing of fitness equipment & gear increased 
overall during the pandemic, with as many 
consumers purchasing online as offline. 

Online Preference – Health & Fitness Gear & Equipmemnt
Health & Fitness Gear & Equipment Online Purchasers (Past 3 Months)

Over 90%/Most Of The Fitness Gear And Equipment Is Purchased Online

6%

76% to 90% is Online

11%

Over 50% to 75% is Online

23%

Over 10% to 25% is Online

18%

Over 25% to 50% is Online

26%

Less Than 10% is Online 

9%

I’ve Only Purchased Fitness Gear or Equipment Once or Twice Online
8%

Ordered More Than 
Half of the Time Online

40%

Athletic clothes, shoes and exercise equipment 
are the most popular items among online 
purchasers in this category.

Type of Health & Fitness Gear & Equipment Purchased Online
Health & Fitness & Equipment Online Purchasers (Past 3 Months)

Workout Clothes
64%

Exercise or Fitness Equipment (e.g. weights, resistance bands, bikes, ellipticals)
59%

Athletic Shoes
54%

Workout Accessories (eg. gloves, head gear)
45%

Fitness Electronics (e.g. Fitbit, Garmin)
40%

Yoga Equipment
43%

Sports Equipment (e.g. Baseball, Basketball, Tennis)
36%

Hydration Bottles
36%

This category is dominated by Amazon, and 
consumers purchase from online retailers much 
more than traditional brick and mortar stores. 
Direct to consumer is strong as well, especially 
with well-known brands like Nike, Adidas, and 
Under Armour. Convenience, variety, price and 
reliability are the most mentioned reasons for a 
specific site preference.

Where Health & Fitness Gear & Equipment was Purchased 
Online in Past 3 Months
Health & Fitness Gear & Equipment Online Purchasers (Past 3 Months)
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Amazon.com
Walmart

Nike
Target
Adidas

Ebay
Under Armour

Kohl’s
Costco

Dicks.com
Sam’s Club

Old Navy
TJ. Maxx

Athleta
Overstock.com

Zappos
Urban Outfitters

Asos
Boohoo

Asics

85% 79% 63%

Purchased fitness 
and athletic gear 

or equipment from 
an Online Retailer

Purchased online 
from a Brick & 
Mortar Store

Purchased 
Direct from 

Manufacturer Site

Consumers who purchase health and fitness gear 
online skew male, millennial and higher income.

Online consumers of fitness gear and equipment
are most likely to search across sites than seen in
food categories. Researching across sites means
comparing products and prices, which is more
relevant in categories with higher priced items.

Health and Fitness
Gear Online

49%

14%
18%
18%

$100K+

$75<$100K
$50<$75K
<$50K

Alcohol

Grocery Delivery

54%

55%

Shelf-Stable Foods46%

Electronics36%

Health and Fitness (non food)38%

Age

18–24

11%

25–39 40–54 55–65

46% 36%

7%

59%

Gender

41%
59%

Female Male

I typically know which product I want to purchase 
and through which site, app, or retailer

Purchasers of fitness and athletic gear and 
equipment are more likely to be Caucasian, married 
with children, and living in the city. 

Ethnicity

Caucasian African
American

Hispanic/
Latino

Asian

70%

8% 10% 9%

Single

22%

Married Divorced Widowed Separated Living with
Partner

Marital Status65%

5% 0% 1% 7%

Children in
Household

1+ 70%

Live in the City

56%Urban

Reach out and schedule a meeting to access our full report, 
discover additional category-specific insights, and learn our key 
recommendations for how brands should plan their eCommerce 
strategy going forward.

Contact Us

Study Details
Online Interviews  //  3,900 Respondents  //  
Sample Balanced By Gender, Age, Region and Income 

About GutCheck
As the pioneers of agile market research, GutCheck equips the world’s innovators with 
insights that drive confident decisions at critical inflection points. Their experienced 
researchers work as an extension of your team to unlock empathic insights that 
provide actionable outcomes – with a refreshingly human approach in a hyper-digital 
world. For more information visit: gutcheckit.com
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