
How are people shopping 
for electronics in 2020?

eCommerce and 
Consumer Electronics

Purchasing Electronics Online is Quite Common 
and Was Already Well Established Prior to the 
COVID-19 Pandemic. 

Online Preference – Electronics
Electronics Online Purchasers (Past 6 Months)

Over 90% Most of My Electronics Purchases Are Online

7%

76% to 90% Purchases Are Online

11%

50% to 75% Purchases Are Online

19%

10% to 25% Purchases Are Online

20%

25% to 50% Purchases Are Online

22%

Less Than 10% Purchases Are Online

9%

I’ve Only Purchased Electronics Once or Twice Online

13%

Ordered Online More 
Than Half The Time

37%

Amazon is, Overwhelmingly, the Most 
Popular Website For Purchasing 
Electronics Online. 

Smartphones and Smartphone Accessories Are 
the Most Popular Electronics Purchased. 

Online Purchasers of Consumer Electronics Are More 
Likely to Search and Compare Across Websites Than 

They Are with Other Product Categories. 

Shopping Approach
Electronics Online Purchasers (Past 6 Months)

5%
I typically know which type of product 
I want to purchase and through which 

site, app or retailer

21%
I typically know which type of 

product I want to purchase and 
compare across sites, apps or 

retailers to decide on the 
specific product

I typically know which product I 
want to purchase and through 
which site, app or retailer

36%

24%
I typically know which product I want 
to purchase and search across online 
sites or apps to find it

13%
I typically don’t know which type 

of product I want to purchase, but 
I preferred a site, app or retailer 

that I visit regularly and check

1%
I typically don’t know which type of 
product I want to purchase and have 
no site, app or retailer preference

Where Electronics Were Purchased Online
Electronics Online Purchasers (Past 6 Months)

45% of Online Purchasers Are Researching Across Online Sites

Personal Computers
(e.g. Desktop or Laptop)

TVs Game Consoles
(e.g. Xbox, PlayStation, Nintendo)

22% 21%
Streaming Devices

(e.g. Fire Stick, Roku)

16%
Tablet Devices

20%26%

Smartphones Headphones or Headsets
(e.g. Earpods)

Mobile Accessories
(e.g. Chargers, Cables)

33% 28%41%

3.2 Average Number of Electronics Categories Purchased

Online Electronics Purchasers Who Search 
Across Websites Differ From Those Who Know 
Which Site They Want to Purchase From. 

eCommerce Electronics Purchasers Are 
Representative of General Consumers, Although 
Purchasing is Heavier in the South. 

Variety, Price, and Trust Are the Most Common 
Reasons For a Specific Website Preference 
When Purchasing Electronics Online. 

General Consumer Breakdown by Region: Northeast 19%, South 37%, 
Midwest 21%, West 22%

76%
Typically shop online with a smart 
phone and 76% have used an online 
payment service like PayPal, Google 
Checkout, Authorize, etc.

50%
Shop online because it is easier 
to compare prices and 45% 
state variety as the reason

69% Mention shipping cost as a 
disadvantage of eCommerce 46% Were prompted by a coupon 

or promo code

63% 30%Were prompted by 
COVID-19 to purchase online

Canceled a purchase at 
checkout because they were 
transferred to another site 
they didn’t trust

17%
22%

18%

43%

About GutCheck
We pioneered agile audience intelligence to provide clients with multi-layered, actionable 
insights that enable them to accelerate time to market and compete with disruptive brands 
that steal share. Our technology-enabled solutions and experts use a connected data 
approach to deeply profile specific audiences, helping clients activate successful 
consumer-centric strategies. For more information visit: gutcheckit.com
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Reach out and schedule a meeting to view the full report, 
category-specific insights, and our key takeaways on how brands 
should plan their eCommerce strategy going forward. 

CONTACT US

Study Details

Online Interviews  //  3,900 Respondents  //  
Sample Balanced By Gender, Age, Region and Income 

I prefer to purchase my electronics from BestBuy.com because they have the biggest 
selection I can choose from. They offer the best sales and/or coupons vs. brick and 
mortar stores.”

 – Female, Age 29

Because they [Amazon] have many 
options to choose from. They have 
customer reviews. I get free shipping.”

 – Female, Age 65

They [Amazon, Target, Best Buy] 
have the best selection for the best 
price and the best value.”

 – Male, Age 23
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